The key to a code of good governance is to use clear and unambiguous language. Good personal brand governance affects every target group member and can become a major competitive advantage when properly managed. For this to happen there must be an intense personal brand commitment and a series of clearly defined cultural values in place so that the 'do or explain' code is implanted in a natural way.
Most people are mistaken in their thoughts about uncertainty and risk. People are more likely to develop a major fear of something extremely unlikely (an air accident) than of something much more likely (a road traffic accident). The difference in response to the two potential events is that in the second eventuality people allow themselves the perception of situational control. In the first eventuality, people allow fear to underline the perception that there is nothing they can do and no way of managing the situation. Good personal brand governance consists of stimulating links to events in which we may have control while avoiding the need for time-consuming minor changes. It is much more useful to make major and powerful changes in order to do major and powerful things.
Good personal brand governance must exercise self-control over the personality (courage, creativity) as well as enriching relationship content (personal transference, intuition, aesthetics), know how to listen (empathy), develop other people (leadership and influence), create affinity through values (mission) and enjoy life to the full (happiness).
Good personal brand governance will be inspirational in the process of decision making and activity. You may look back later over the events and question the appropriateness of one decision or another. Let's face it, nobody is perfect. It is impossible to avoid a certain level of mistakes, resistance and opposition. What you can avoid is the trap of passivity, of not trying, of not fighting to achieve your goals.
A kind of obsession has arisen across many activities in life: not to bother other people and to try at all costs not to make any mistakes. Such attitudes only succeed in generating the anti-ideal of doing nothing at all. This causes people to self-block, to self-limit and on occasion to self-erase. It is the equivalent of the 'I couldn't care less' attitude sometimes seen in disaffected youth culture. On the other hand, we also face situation where the focus is on the endless study and analysis of an idea rather than on any active engagement with the idea. So much study and analysis is undertaken that the moment passes without anything having been done (paralysis by analysis). Analysis is very important, but we must remember that paralysis is not terribly productive and we need to avoid inaction caused by an unwillingness to understand change or to face up to change.
Theodore Roosevelt made a famous speech at the Sorbonne in 1910, in which he said:
It is not the critic who counts; not the man who points out how the strong man stumbles, or where the doer of deeds could have done them better. The credit belongs to the man who is actually in the arena, whose face is marred by dust and sweat and blood; who strives valiantly; who errs, and comes short again and again; because there is not effort without error and shortcoming; but who does actually strive to do the deeds; who knows the great enthusiasms, the great devotions; who spends himself in a worthy cause, who at the best knows in the end the triumphs of high achievement and who at the worst, if he fails, at least fails while daring greatly, so that his place shall never be with those cold and timid souls who know neither victory nor defeat. (1) People often find it easy to avoid responsibilities and tell themselves, 'I don't know what to do. I don't have the necessary resources to deal with this and I don't want to deal with the stress of trying to deal with it'. It is also too easy to convince yourself that, 'It's not really my fault. There was nothing I could do. It's up to other people to solve this problem'. These kinds of excuses simply impede action and are a guarantee of failure. This is why good personal brand governance is an absolutely essential ingredient for success. Your decisions about how to ensure good personal brand governance will be crucial to the success of your ideas and projects. In the words of a famous radio presenter in the San Francisco Bay Area, 'If you don't like the news, go out there and do something about it'.
Some people seem to have careers which develop along very clear lines, while others appear to lack any defining direction. A successful personal brand (according to whatever definition you choose) involves knowing how to take advantage of a series of opportunities
